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GLOBAL OVERVIEW: VOLUME

Processed tomato products volume growth worldwide
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Retail Price, USD/kg
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GLOBAL OVERVIEW: PIZZA

. . . . Pizza Sales in the World
Basic Pizza recipe price evolution
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PRIVATE LABEL

Private Label

Private Label: Value % Shares in 2023 and Historic CAGR (2018-2023)
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Historic CAGR

33.7%

Of Shelf-stable tomatoes
products are PL

10.4%

CAGR for Tomato Pastes and
Purees over the last 5 years

26.1%

Of Pizza products are PL with
positive CAGR (6.9%) over the
last 5 years
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KEY INDUSTRY TRENDS

Key Industry Trends

Better for me claims

Clean labels

Plant-based

Sustainability
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Dieta ry g stated that they are trying to limit their intake
Preferences/Restrictions of refined sugar

stated that they are trying to limit their intake
of salt

Source: Euromonitor International Voice of the Consumer, Health and Nutrition Survey 2023, n=
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stated that they are trying to eat less
Health and Nutrition processed food

Preferences

prefer products that are free from
preservatives

prefer products that are all natural

Source: Euromonitor International Voice of the Consumer, Health and Nutrition Survey 2023, n=
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PLANT-BASED

Share of Products with Plant-based-related Claims in Tomato Products
World, 2023
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To positively impact the
environment or lead a more
sustainable life...
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6.9%

global market value CAGR
forecast for processed tomato
P roducts (2023 - 2028, Retail rsp US$ (curr/curr, fixed-
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CONCLUSION

Key takeaways

‘./il Market growth

k‘ Private Label
W Health

Sust bilit
C’ ustainability

‘- Claims

Historic and projected future growth

Private Label takes over shares and follows the current trends

Increasing health awareness among consumers to reshape the demand

Values matter in processed tomato products

Highly potential area for the development as it is something consumers
seek for
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Thank you!

' Anastasija Nadezdina, Food and Nutrition Analyst

Anastasija.Nadezdina@euromonitor.com
https://www.linkedin.com/in/anastasija-nadezdina-b26a951b7/
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